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Health & Well-Being Trend

Future focus on antiviral & antibacterial fabrics

A future-focused direction for Bottega Veneta explores discreet antibacterial 
technology integrated within the interior of luxury handbags.

Responding to the growing demand for wellness-conscious design, 
the concept combines innovation, functionality, and understated luxury 
through invisible protective materials embedded within the bag’s lining.

Rather than visible technology, the innovation remains subtle and seamlessly 
integrated, aligning with Bottega Veneta’s refined and heritage-driven identity.

The Antibacterial Purse launches exclusively at the “Bottega Series” 
Vintage Market before a wider public release.

Bottega Series Vintage Market + Antibacterial Purse Launch

A hybrid campaign concept combining immersive brand experience with future-focused product innovation.

Hosted at Castello di Roncade near Milan, the annual “Bottega Series” Vintage Market celebrates Italian craftsmanship, sustainability, and curated second-hand luxury. 
Located only a few hours from Milan, one of the world’s leading fashion capitals, the setting strengthens the campaign’s connection to the heart of the 

Italian fashion industry and luxury culture.

Alongside the event, the exclusive Antibacterial Purse launches through a limited early-access release available only to invited guests.

To maintain intimacy and exclusivity, attendance is limited to 200 existing - Bottega Veneta clients invited through personalised email and physical invitations.

Ticket Price - 100 euro - An accessible luxury price point designed to reward loyal clientele while preserving the premium positioning of the experience.









- To create campaign visuals for the marketing campaign













Marketing Strategy

The campaign reflects Bottega Veneta’s selective approach to 
communication, focusing on exclusivity, emotional connection and 
restrained digital visibility rather than traditional mass marketing techniques.

By limiting online exposure and prioritising carefully curated content, the 
campaign reinforces the brand’s quiet luxury positioning while encouraging 
audience curiosity and organic engagement.

Rather than relying on constant promotion, the strategy creates value 
through scarcity, atmosphere and emotional storytelling.

Consumer Psychology

The campaign appeals to modern luxury consumers seeking authenticity, 
craftsmanship and meaningful experiences within an oversaturated digital 
environment.

The nostalgic visual language, intimate event setting and selective social 
media presence encourage consumers to associate Bottega Veneta with 
emotional memory, cultural sophistication and exclusivity.

This strengthens long-term brand perception while maintaining the house’s 
heritage-driven identity.

Scarcity — Emotional Branding — Quiet Luxury — Exclusivity



Brand Impact

The campaign positions Bottega Veneta as a luxury brand that balances 
innovation with heritage, combining contemporary antibacterial technology 
with artisanal craftsmanship and understated design.

The selective marketing approach differentiates the campaign from 
conventional luxury advertising by prioritising emotional engagement and 
community-driven experience over excessive visibility.

Commercial Relevance

The antibacterial purse responds to growing consumer interest in functionality, 
hygiene-conscious design and luxury products with practical value.

By launching the product through an exclusive cultural event before a wider 
public release, the campaign increases desirability while reinforcing 
Bottega Veneta’s premium positioning.

The combination of physical experience, digital storytelling and limited exposure 
encourages organic social media discussion and long-term 
campaign memorability.

In Conclusion

The campaign reinforces Bottega Veneta’s heritage, innovation and quiet 
luxury positioning through a selective and emotionally driven marketing approach.

The “Bottega Series” Vintage Market strengthens customer loyalty by combining 
Italian craftsmanship, sustainability and personalised luxury experiences, while the 
Antibacterial Purse introduces a forward-thinking response to evolving consumer 
needs.

Together, the campaign balances exclusivity, cultural storytelling and innovation, 
positioning Bottega Veneta as a contemporary luxury brand rooted in both heritage 
and future-focused design.
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